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The constant advances in technology have helped create ready-made networks of friends and contacts that 
can help you with your job search.   There are a variety of social networks that can be used effectively.
  
• A blog- Blogs are usually maintained by an individual with regular entries of commentary, descriptions of 
events, or other material such as graphics or video. Entries are commonly displayed in reverse-chronological 
order. Most blogs are interactive, allowing visitors to leave comments and even message each other via wid-
gets on the blogs and it is this interactivity that distinguishes them from other static websites
The ability of readers to leave comments in an interactive format is an important part of many blogs. (Source: 
wikipedia)

Using Social Media For An 
Effective Job Search

Social Media
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• LinkedIn  is a business-oriented social networking 
site. Founded in December 2002 and launched in 
May 2003, it is mainly used for professional net-
working. The purpose of the site is to allow regis-
tered users to maintain a list of contact details of 
people they know and trust in business. The people 
in the list are called Connections. Users can invite 
anyone (whether a site user or not) to become a 
connection. This list of connections can then be 
used in a number of ways:
• A contact network is built up consisting of their 
direct connections, This can be used to gain an 
introduction to someone a person wishes to know 
through a mutual, trusted contact.
• It can then be used to find jobs, people and busi-
ness opportunities recommended by someone in 
one’s contact network.
• Employers can list jobs and search for potential 
candidates.
• Job seekers can review the profile of hiring man-
agers and discover which of their existing contacts 
can introduce them.
• Users can post their own photos and view photos 
of others to aid in identification.
• Users can now follow different companies and 
can get notification about the new joining and of-
fers available.
• Users can save (i.e. bookmark) jobs which they 
would like to apply for.

LinkedIn also allows users to research companies 
with which they may be interested in working. 
When typing the name of a given company in the 
search box, statistics about the company are pro-
vided. These may include the ratio of female to 
male employees, the percentage of the most com-
mon titles/positions held within the company, the 
location of the company’s headquarters and offices, 
or a list of present and former employees. (Source: 
wikipedia)

• Twitter is a website, owned and operated by 
Twitter Inc., which offers a social networking and 
microblogging service, enabling its users to send 
and read messages called tweets. Tweets are text-
based posts of up to 140 characters displayed on 
the user’s profile page. Tweets are publicly visible 
by default; however, senders can restrict mes-
sage delivery to just their followers. Users may 
subscribe to other users’ tweets—this is known as 
following and subscribers are known as followers.  
Since its creation in March 2006, and its launch in 
July 2006, Twitter has gained popularity worldwide 
and is estimated to have 190 million users, gen-
erating 65 million tweets a day and handling over 
800,000 search queries per day. (Source: wikipe-
dia) 

• Facebook  has more than 600 million active us-
ers. Users may create a personal profile, add other 
users as friends and exchange messages, including 
automatic notifications when they update their 
profile. Additionally, users may join common inter-
est user groups, organized by workplace, school, or 
college, or other characteristics. (Source: wikipe-
dia) 

“ Be Proactive.  Ask for help from your 
                        network of contacts” 
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• Myspace,  became the most popular social 
networking site in the United States in June 2006.  
According to comScore, Myspace was overtaken 
internationally by its main competitor, Facebook, 
in April 2008, based on monthly unique visitors. 
Quantcast estimates MySpace’s monthly U.S. 
unique visitors at 43.2 million.  (Source: wikipe-
dia) 

Not all of the social networks will match up to 
your interests and your way of accessing and 
utilizing technology and applications.  Check them 
out and choose the ones that you will enjoy work-
ing with and then start building your network 
of contacts and letting them know the types of 
jobs or internships you are seeking.  Maintaining 
your network of contacts on these sites can be 
very time consuming so be prepared to schedule 
blocks of time for your social networks.   More 
and more people including employers and re-
cruiters are using these networks so it is another 
resource you should consider using for your job 
search.  It is now estimated that over 80% of 
employers now use LinkedIn, Facebook, and Twit-
ter to find new hires and to find out information 
about candidates.  
 

Here are some quick tips for using Social media for 
your job search:
1. Identify the top companies that you want to 
work for.   This will allow you to target specific 
companies and make a professional presentation 
explaining why you are the right candidate.  Avoid 
“spamming” people; the shotgun approach to job 
hunting has about a 3% response rate.
2. Utilize search engines to identify employees that 
work in your target companies.  Search blogs, Face-
book, Twitter, and other sites to find people that 
work for your target companies.  Tailor a message 
to them and express your interest in the company. 
Try to establish communication with these people. 
3. Develop your “brand” and market yourself.  
Launch a blog that focuses on your skills and inter-
ests.  Coordinate the various social media that you 
are using—make sure all information is consistent 
and professional. 
4. Utilize Twitter to connect with employers.  Con-
duct Twitter searches, follow recruiters on your 
account then communicate with them.  Be sure to 
have a completed profile and a link to more in-
formation (your LinkedIn account).   Sites such as 
http://www.twiredjobs.com is designed to search 
Twitter feeds for job posts. 
5.Subscribe to blogs that also offer job listings.  
Many of the larger blogs now have integrated job 
banks and job posting systems. 
6.Link your social media sites on your resume.  Be 
sure to include a link to your blog and your ac-
counts in LinkedIn, Facebook, etc. on your resume. 
Be sure your information (dates of employment, 
schools, employers, etc). all match on your resume 
and your social media sites. 
7.Be friendly and be willing to share information 
about yourself.  Get to know your online contacts 
and let them know about you.  Always be courte-
ous and professional.
8.Be Proactive.  Ask for help from your network of 
contacts.  Let them know what you are looking for 
and ask them for leads on jobs for your field.   
9.Adjust your privacy settings to accept InMail on 
your LinkedIn account.  This enables recruiters to 
find you and communicate with you.
10. Develop a Facebook page for your profes-
sional life.   Keep your personal Facebook page for 
“friends only” and not available for employers.   



How to Market Yourself on Linkedin-  

Linkedin is an online networking tool that you can you can use in order to market yourself as a job seeker or 

to market yourself in your current business/position in order to gain clientele.    

 

After you create your LinkedIn account, the first thing you need to focus on is completing your LinkedIn 

Profile. The profile completeness gauge on the right hand side of your LinkedIn Profile page shows you how 

far along in the process you are. In order for your LinkedIn Profile to be 100% complete, your profile needs: 

1. Current Position 

2. At least two previous positions 

3. Education 

4. Profile summary 

5. Profile photo 

6. Specialties 

7. Recommendations (The more recommendations, the better) 

 

Profile strength indicator 



Brand Yourself on Linkedin-  

1. Upload Your LinkedIn 

Profile Photo 

Your LinkedIn profile photo is 
the first thing any visitor's eye 
will be drawn to. Based on 
your photo, they will [Type a 
quote from the document or 
the summary of an 
interesting point. You can 
position the text box 
anywhere in the document. 
Use the Drawing Tools tab to 
change the formatting of the 
pull quote text box.] 

unconsciously and immediately 

form an impression of you. 

Above all, your photo should 

be professional. If you would 

like to display your personality in your photo, you may do so through your facial expression and pose - but 

keep the photo professional. Use a photo that shows you are friendly and approachable.  Use one that is of 

only you; a headshot is best. 

Always remember this is not your social networking Facebook page.  This is your professional networking 

page. 

2. Create Your Headline 

After your photo, the next most important item in your personal LinkedIn brand is your headline. Your 

headline is what everyone will see next to your photo and your name when you show up in search results or 

connection suggestions. You want it to be brief, and to tell viewers what you do or what you want to do. 

 

Keep it specific! For example, don't just say Consultant or Engineer.   

 

 

Create your headline: Make it specific!! 



3. Fill in Your Summary and Specialties 

Your Summary on LinkedIn should be 

very similar to the summary on your 

resume. It should be a paragraph 

highlighting your key capabilities.  This 

is a summary that is to help tell the 

reader what you are looking for on 

Linkedin. 

Your Specialties should be specific 

skills that set you apart. This is where 

you can list certifications and 

credentials, as well as specific subject 

matter areas of expertise. Your 

Specialties must be filled out for your 

profile to be considered complete. 

After completing the sections above, 

it's time to add all of your work 

experience. 

 

4.  Fill in Your Experience(s)  
 

When adding your work experience to your profile, write position descriptions carefully to showcase your 

skills and accomplishments. Do not pattern your description after the examples that LinkedIn provides! 

 

Don't just list your responsibilities. When people read your LinkedIn Profile, they don't just want to know 

what you were responsible for doing - they want to know what you actually did!  

 

Most people that view your LinkedIn Profile may never see your actual resume, so make sure that your 

LinkedIn Profile is just as good as your resume - if not better. You're not limited to two typed pages, so 

there's no reason to truncate important accomplishments. At the same time, no one wants to scroll through 

screen after screen after screen, so make sure you highlight your most important accomplishments for each 

position. 

 

Once you've completed your work experience, you may choose to further personalize your profile by adding 



widgets called Applications. One that is definitely useful is the Events application - where you can publish 

events that you want to share with you connections. Other popular applications include Slideshare 

Presentations, Blog Links, and Reading Lists. Add whatever ones you think augment your profile, but don't 

add too many. LinkedIn is not Facebook. 

 

5. Get Connected - Build your network by sending connection requests.  

Start building your 

professional network on 

LinkedIn by connecting 

with people you know. 

LinkedIn gives you the 

option to use contacts 

from your online email 

accounts or from your 

address books (Outlook, 

Apple Mail, etc.). Go 

ahead and send out 

requests! 

 

As people start accepting your connection requests, you can then look at their contacts to find even more 

people with whom to connect. Think beyond fellow employees. Connecting with vendors and customers that 

you have a good relationship with is a great way to expand your network. You should also consider 

connecting with senior leaders in your own company that you have met in person. These are often great 

sources for getting introductions to people outside of your normal network. 

 

In order to connect with someone on LinkedIn, you need to establish one of the following relationships: 

• Colleague - you worked together in a previous position listed in your work experience 

• Classmate - you went to school together at a school listed in your education  

• We've done business together - you've done business while in a previous position listed in your work 

experience 

• Friend - you need to know the person's email address to establish the connection 

• Groups & Associations - you are members of the same LinkedIn Group (see next section) 

When you send a LinkedIn invitation, LinkedIn will send a connection request to the person specifying in what 

capacity you know them. The person will then either accept or reject the connection request. 

http://www.squidoo.com/linkedinhowto


6. Ask for Recommendations 

 

This is the last step to completing your profile.  You don't need to get recommendations from everyone you 

know. First, target the positions that you want recommendations for as LinkedIn Recommendations are 

specific to your work experience entries. Make sure you get recommendations across the entire span of your 

work experience - you definitely need recent recommendations, but you should also get recommendations 

going all the way back to the beginning of your work experience. This can help to show that you have 

performed consistently throughout your career. Ask for one or two recommendations for your most recent 

position, one or two for a position in the middle of your work experience, and one or two from the beginning 

of your work experience. You need three to complete your profile, and probably don't need any more than 

seven. 

 

 

 

 

 



7. Join Groups 

 

Get the most out of your Linkedin experience by joining groups.  Groups are a fantastic way to expand your 

network. LinkedIn has over 375,000 groups - and that number is growing every day! So how do you find the 

right ones? Here are tips for finding relevant groups that will help you find meaningful connections. 

1. Join Alumni Groups 

From the Groups page, click the Find a Group button and enter your Alma Mater in the 

search box. Most Universities and colleges have alumni groups that you can choose to join. 

They may also have special interest or organizational (fraternities, clubs, etc) groups that 

you can join as well. This is a great way to leverage your alumni status to ask others for 

introductions to their connections. Most alumni will be happy to help out! 

Military service counts too! If you have prior military service, join the groups for your branch 

of service, as well as for any units that you served with. 

2. Join Professional Association Groups 

Most professional associations have at least one LinkedIn group. Many have separate groups 

for their major chapters as well. Go ahead and join the groups for any associations that you 

are affiliated with. 

3. Join Many Company Groups

 



 

More and more companies are creating their own LinkedIn groups. Go ahead and join! If you 

want, you can also join the groups of customer or supplier companies. If you are a job 

seeker, join the groups of any companies that you are targeting. 

 

4. Join Groups that Relate to Your Profession 

If you're a consultant, join some consulting groups. If you're a manager, join management 

groups. Find and join any groups that are related to your profession or field of interest. 

5. Look at Your Connections for Group Ideas 

See what groups your LinkedIn Connections belong to. If any of them are interesting and 

relevant, go ahead and join! Your connections are a great way to find out about groups. 

6. Create Your Own Group 



If you can't find a group you're looking for, go ahead and create one! Once you create the 

group, send invitations to all of your contacts who might be interested, and then start 

posting some discussions to build momentum and attract others to the group. 

 

Reference: Adapted from “LinkedIn How To”, www.squidoo.com. 2013 

http://www.squidoo.com/
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